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B2B Marketing: The Conference 2022

Just because it’s fast doesn’t mean it works:

Here’s how to make your marketing
engaging and effective
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Phillip Jein

Associate partner,
Sunrise

Mail: pj@sunrise.dk
Tlf.: +45 2548 9318
Visit us at: https:/sunrise.dk/
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+ Follow

BROEN 3,945 followers ‘ 2,233 followers
Promoted h®

SKAL VI HOLDE KONTAKTEN?
Tilmeld dig vores nyhedsmail - og fa besked nar vi har nye produkt ..see more

We are proud to announce that Sasha Denham and Sunneva Sverrisdottir are
joining Gaute Hegh as partners in CO/PLUS. They were both instrumental in

e i : . O:
achieving our record-breaking financial result last year - and we are excited to
see what CO/PLUS will accomplish in the future with them as part-owners in
/ P P (5 Like & Comment 2 Share 7 Send
the company.
Learn more about the pair in today's article from Bureaubiz. the LEGO Group oee
Fromoted

Data is at the heart of everything we do, and in our digital tech-powered world,
it always comes first. We're looking for talented minds to join us in  .._.see more

BUILDING

INSTALLATION

JOINUSTO BUILD
A WORLD OF DATA.

THE FUEL OF DIGITAL TECHNOLOGY

Tilmeld dig vores nyhedsmai

023 1 share : ,.
k Seeking Data Innovators (' Learn more )
g linkeain.com
¢ Like ) Comment — Share +7 send : : : :
En irsk fodboldspiller og en islandsk tv-vaert var Gaute Haghs vikarer fra e 145 3 comments - 3 shares
himlen. Med dem her - Bureaubiz
Be the first to comment on this : ,
bureaubiz.dk » 5 min read 6 Like Q Comment 2 Share ﬂ Send
: S R Michael Schlenzig and 42 others 4 comments
Alexander Skjath Piruli « 1st o CROMiC J ’ o Mette Offenberg - 15t oo
CEO & Co-founder at Frankly Insure N N\ / - b Communications- and Marketing Lead, Merkur
®:. .0 | Lovethis... |( Inspiring... )| Keepitup... |( Congratulations... ) Ownm-®

.~ -~

Resten af 2022 ma du faktisk ikke bruge en eneste af klodens ressourcer. De

Take a look at Hera&Me if you're looking for new opportunities - A very s RSy
er nemlig brugt op for | ar allerede!

iti i | .
Exciling danish-startip! (5 Like @ Comment (— Share 1 Send #overshootday #esg #esg #klima
ﬁ Hera&Me See translation
906 followers + Follow Add a comment
5h+ @ ARG o Merkur Andelskasse
2,174 1ollowers
Are you looking for new adventures? And do you dream of joining an early 2h-®
imapct start-up? We are looking for a full stack developer to join our team. h2) anch.Al coe | dag er ikke bare endnu en mandag som alle de andre. Det er dagen, hvor vi
@ 2.599 followers i Danmark har opbrugt vores budget af naturens ressourcer for hele dret.
Promoted Den sidkaldte Overshoot Day. .50 more

See translation

Country Overshoot Days 2022

When would Earth Ovenshoot Doy land # the warld s populaten heed like

Faster market acceptance for your tech solutions?
Avoid business risks and add a competitive edge with Ethical Al

Impact startup looking for Full Stack

Developer

Copenhagen, Denmark

o
e

= entertainment

v Lonnecung prangs with sport
16 @

Sometimes in life you need to have patience and wait for the good things
ahead
Back in 2020 we at f Sports Group was supposed 1o organize the | .. see more

ol B

& Like &) Comment > Share

Be the first to comment on this

a Anne M. Riisom Svinth commentad on this

Custimy.io
1,787 tollowers
we®
We recently left our old offices... But we are not really complaining about it.
Cuz we get to move in with some awesome people for a while! -

+ Follow

see more
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80/20

Er tidsfordelingen mellem taktik og branding
ifolge 90% af de marketingansvarlige.

8 w10

marketingansvarlige haevder, at de har svaert ved at
skille sig ud digitalt og tiltreekke kundernes
opmarksomhed.

Dyk ned i alle indsigterne fra analyse her



https://sunrise.dk/insights/sunrise-whitepaper-here-are-the-three-most-important-must-win-battles/

The B2B STRATEGIC ASSET
Effectiveness Prive the busiess forward inth tia e

Ladder

BRAND BUILDER U . :
omiptient s e pperlevels:4,5& 6 What B2B marketing needs to work
RSB GRS s e i, towards in order for marketing to
Brand building become a true strategic growth
FAME MAKER More emotional driver

Create awareness and talkability Broader ta g etting
Big bets

SALE CLOSER Long-term growth effects

Convert existing demand to sales

Lowerlevels:1,2& 3 Where most B2B brands currently
play - acting in a tactical way as a

Sales activation sales enablement function

More rational
A hierarchy of the six

main types of effects that Tig htta rgetti ng

B2B marketing produces
from least to most Small bets

COMEEEaaty pacas Short-term sales effects
WARC [hefs ZLIONS

Institute

i

‘Stimulate a response or interaction

Kilde: The B2B Effectiveness Code, LinkedIn B2B Institute, WARC & Lions, 2021

© 2020 Sunrise TCTA, All rights reserved
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Kilde: The B2B Effectiveness Code, LinkedIn B2B Institute, WARC & Lions, 2021
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Shit that arrives at the speed of light... ...IS STILL SHIT

David Abbott
Tekstforfatter
BBDO

© 2020 Sunrise TCTA, All rights reserved
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e The

INC-modellen
3 trin til effektfuld marketing

Investigate Navigate Create

A (e
/ N

Data & Indsigter Brand & Strategi Aktivering & Implementering
Segmentering Targeting Go-to-market plan
Personaer Positionering Kampagneudvikling
Brandanalyse Brand platform & koncept Produktion og udgivelse
Kunderejse Visuel identitet Automation, lead scoring & nurturing
CRM audit CRM setup Maling, afrapportering, test og optimering

© 2020 Sunrise TCTA, All rights reserved



D | den perfekte verden

transition
agency.

Go-to-market

Investigate Navigate Create
succes

N
N

10 X

Indsamle data og leere Udvikle strategien og Aktivere og implementere
kunderne og markedet at bygge brandet strategien
kende

© 2020 Sunrise TCTA, All rights reserved
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Far hvert trin ikke den rette opmaerksomhed,

skrider den samlede go-to-market approach hurtigt

Investigate

N
N

Indsamle data og leere
kunderne og markedet at

kende

TCTA, All rights reserved

Navigate

N

Udvikle strategien og
bygge brandet

Create

Aktivere og implementere
strategien

Go-to-market
succes
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We needed a partner that could help us shake things up creatively and conceptually
— while helping us meet our commercial goals.

Elevating our marketing to match our products adds true value for our customers.
Sunrise has showed us how they understand our business and the complexity of our
products, and enabled us to deliver a completely new brand and marketing

experience to our global audience, that sets us apart from the competition. ’ ’

Heidi Knudsen
Marketing Manager
Lactosan

Jesper Olsen
Sales & Marketing Director

Lactosan

© 2020 Sunrise TCTA, All rights reserved






commercial

e Sadan fandt vi frem til kernen i Lactosan’s produktkoncept

Hvad er vores @ Hvordan kan vi
Kundernes skabe storst
behov mulig relevans?

Hvordan kan vi
differentiere os i
markedet?

Markedet

© 2020 Sunrise TCTA, All rights reserved



_ The

S Det er en grundig proces
- uden at det behgver at traekke i langdrag

Eksisterende materialer & indsigter Analyse, konklusion og anbefaling Interne og eksterne dybdeinterviews

9 >

Eksterne interviews:

e Kunder - R&D, indkgb, marketing
e Eksterne konsulenter

e Agenter og distributgrer

Interne interviews:

e Produktudviklere - Lactosan
e |Innovation

e Forretningsudvikling

e Marketing

© 2020 Sunrise TCTA, All rights reserved
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Clean labelling

Superior quality Unique by
nature

A natural
taste & flavour enhancer

Flavour Kokumi &
) Ki h hfeel
Det gav os svarene pa hvordan vith® " you need it enrichment

skulle positionere Lactosang
produkt, og hvilke kernebydskaber
vi skulle ga forrest med o Sat and sugar

isd

. @,\

© 2020 Sunrise TCTA, All rights reserved



Med udgangspunkt i position og
kernebudskaber handlede det om
at afsoge en raekke relevante
konceptuelle fortolkninger

© 2020 Sunrise TCTA, All rights reserved

Blactosan

You’re not just
developing a product
You’re creating
alchemy

Blactosan

You’re not just
producing ready meals
You’re crafting
an experience

What makes a master of flavour?

Idea: The craftsmanship of premium flavouring

FOOD MAKES
'!A' E MOMENT

yourproduct worth it

e

lactosan

Make the moment

J'
FOOD MAKES
THEM NT

r\/,ake your pr rth it

lactosan

T -

Idea: Let's show the effect that great-tasting
food can have on consumers

= |

Make it amazing!

Idea: A vibrant, colourful universe that shows a
great product and focuses on one USP

(iii' i

oy &
§ ;

¢: 9

Beyond compare

Idea: Natural Culinary Boosters® create quality

beyond expectations
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Hvordan skal vi
sige det?
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VEYG DGR

It’s the timing,

It’s the technique,

The “years in the making’,
The meticulous preparation,
The testing and retesting,
The total discipline,

The “never compromising”.
The final touch.

You take pride.

You're dedicated to achieving great taste.

To nuanced flavours,

To unrivalled textures and superior mouthfeel,

To hitting every part of the palette — from the sweet,
the salty, the bitter, the sour and the umami, to the
kokumi that keeps people wanting more.

This is a quest for food perfection in your production.

But what’s your secret ingredient?
What takes flavour beyond the norm?
Beyond what you thought possible?

100% natural, Lactosan’s Natural Culinary Boosters ®©
enable clean labelling of your product and are an
alternative to artificial flavour enhancers.

With less need for sugar and salt, your product is
healthier, and with the unrivalled quality of NCBs, as
premium as possible.

Go beyond creamy,

Beyond savoury,

Beyond perfectly seasoned,

Beyond superior texture,

Beyond the ideal balance of flavour,
Beyond compare.

Natural Culinary Boosters © from Lactosan
Take your product beyond compare
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Confident

We speak with confidence based on decades of
experience in our field and research and know-how to
back up our claims. This is our premium product - the
best of the best - so it deserves to be spoken of in bold,
assertive manner.

. Tasty
TO n e Of VO I Ce As much as you can, write with language that you can

taste! This means writing in a tempting, delicious and
irresistible way to engage and excite our audience.

Premium

We acknowledge that NCBs are a very special product
and express the exceptional quality standards that they
reach and enable our customers’ products to reach.

© 2020 Sunrise TCTA, All rights reserved
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Lactosan colowrs
Current color
paatre

Visual style Visual style

gy ==
mEN

e o4

Visual style

Use of colours Colours

Images Our Colows are chosen 1o best
complimant the product We

cperate with three color cptions

LACEOsAn s & vary eolorful brand, howsver
WE R COMMUNCATION NCHB, which e Lop

Our images zoom in on products of the Lne and premium

creating an immersive and visually Contrast. Shadle and Drome - NCE

2 5 Z ' } " colours

interesting imagery that brings out . shad herefore we e nOt Usited By Lactonan's Carrent use of colewrs (others e be introduced Later)
food appeal and sets us apart from Thece Is no specific order for

colour paletie Byt we strive Lo use colours
IS relate 10 SUr Ourrent CoRar scheame

the rest We Cha0se A Bathground That We Choose & Smilar coler 10 We can use 3 Blach
. contraat the product to Bring  the product, creating & visusl  Dackgrownd 10 add orama if

f20us 50 the product sapoespon that emghasizes the product I8 sulted for L

which bachground to use oniy a
fule of thumd

However New colours can be nroduced o

e rOduct Reguwes 0 loht product) _
creacs tha bast resyits going forward
Usage
Oftan waed for products that Usage Usoge . - .
rarely stands alone (o g Often used for products that Offen waed for Aniahed Pva— PR, oo | #¢ Pomon
o Léce
crispa) works as ingredents (e g products feg. @ finkhed p e e e g
pesto) Madedene (i)

BEYOND

DINFLAY » WORK BANE L1GNY

BEYOND A TYPEFACE

WORK SANS

Take your progaycs

Visual style Visual style Visual style BEYOND

i ABCDEFGHIJKLMNOPQRS

o gve the NCB Wertiny and 2
madern 10uch we Mave chosen o
e Wers Sam

1 has & broad range of fant
weight, which snaties ws %0
Comiine the Typeface dynamically
10 Credle CONLFAM ANd fude The
virwer

The font is svalatie va Google
making 2 an ideal choice for &
Potal company

TUVWXYZADA123456789

abcdefghijklmnopgrstuvwx
yzeepa123456789

© 2020 Sunrise TCTA, All rights reserved

Use of typography

We use tha ypeface n fowr dMerem
fort weights: Lght, regular, sermibold
and bold

We use [hatn In oMt 10 each
oAher 5o Create claat communcation

Semibold and gt are Uaed &
dapiay text for Feadines

Regular i uaed for BOdy Cogy M
bold m only used 10 Nighight certain
Poirts Oor as 3 ¢ to action

TASTY

PARAGRAPMH » WORK SANS BFrGULAR
Boost the taste, teature and flavowr of your product

Drpond whal you Thrug™ dossitle YOO matursl. NChe
enablie claan Labeling and lees need for sugsr and sat,

i & haplihier, rowe fremum (rodail Leyond Compare

CALL TO ACTION / HIOHLIOKY « WORK SANMS AOLD

Dacanss T siie alir e ot laaSesan com/rbh

Visual eloment

0w Vil COMITRNCATION We
LN use Multiphs words describing
the many benefits NOI's add 10 2
Contan proguct
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Manifest

It’s the timing,

It’s the technique,

The “years in the making”,
The meticulous preparation,
The testing and retesting,
The total discipline,

The “never compromising”.
The final touch,

You take pride.

You're dedicated to achieving great taste.

To nuanced flavours,

To unrivalled textures and superior mouthfeel,

To hitting every part of the palette — from the sweet, the
salty, the bitter, the sour and the umami, to the kokumi
that keeps people wanting more.

This is a quest for food perfection in your production.
But what’s your secret ingredient?

What takes flavour beyond the norm?

Beyond what you thought possible?

Visual style

Images

Our images zoom in on products

creating an immersive and visually
interesting imagery that brings out
food appeal and sets us apart from

the rest

.. ........ —
Visual style .= .. Visual style

100% natural, Lactosan’s Natural Culinary Boosters ®
enable clean labelling of your product and are an
alternative to artificial flavour enhancers.

With less need for sugar and salt, your product is healthier,
and with the unrivalled quality of NCBs, as premium as
possible.

Go beyond creamy,

Beyond savoury,

Beyond perfectly seasoned,

Beyond superior texture,

Beyond the ideal balance of flavour,
Beyond compare.

Natural Culinary Boosters ® from Lactosan
Take your product beyond compare

Visual style

u
Visual style B EYO N D Visual style Wo R K SA N $

s TASTY -y ABCDEFGHIJKLMNOPQRS
) A ~ TUVWXYZADA123456789

abcdefghijklmnopgrstuvwx
yzaepal123456789

© 2020 Sunrise TCTA, All rights reserved

Natural Culinary
Boosters®

Tone of voice

Premium

Det gav os svarene pa hvordan

skulle positionere gs, og‘hviQ(e

kernebudskaber vi skulle ga
forrest med

100%:NATURAL TASTE & FLAVOUR;ENH

ermed fik vi skabt en 360 graders produktkoncept

Clean labelling

Superior quality Unique by
nature

taste & flavour enhancer

Flavour Kokumi &
masking when mouthfeel
you need it enrichment

Salt and sugar
reduction

=4
3

ANCER




Create

Aktivere og implementere strategien

© 2020 Sunrise TCTA, All rights reserved
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lactosan

N ay Bogster & -

GREAT TASTE -
BEYOND »
COMPARE ‘

pOUT Quest for Food perfection. whats your seciec
impredent! Az lactose aor Natura) Cudnary Boosters E ‘ ' v ~
F J

ot YO progucts bevond compare

4 e

-
»
= )
» our long-term
hJ f ‘ commitment to
N 2 » 9 sustainability - new csr
Clean abeliing ’ ) report is out
N it ’ ' ‘ _— . Yewnrcay me xutruied He end =g ol sor
“ . — wocaudild Furecsan sy Imewch Progecn
Bt Wit her Adh Copirduges Lineirsty
axd Dye shovh by Cunbes Tolte du S ared
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Landing page
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Web banners




Konceptfilm (intern)

© 2020 Sunrise TCTA, All rights reserved

Social
Call to action ads

Social
Launch ad

& Q LACTOSAN A/S

Startside  Om Indleg Job  Persone

LACTOSAN A/S

2.413 folgere

u-®
Lorem ipsum dolor sit amet, consectetur adipisicing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam > mel

Book a meeting

See how Lactosan NCB -
Natural Culinary Boosters®
can take your products
beyond compare

o® 45 2 kommentarer

=4
Synes godt om Kommenter Del  Send

Startside  Dit netvaerk Opsla Notifikationer

1n51«

2.413 folgere
u-®

o® 45
S

Synes godt om

.

Startside  Dit netveerk

&~ Q LACTOSAN A/S

Startside Om Indleeg Job  Persone

LACTOSAN A/S

&~ Q LACTOSAN A/S

Startside  Om Indleeg Job  Persone

LACTOSAN A/S

2.413 folgere

u-®
Lorem ipsum dolor sit amet, consectetur adipisicing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam se mere

2 kommentarer

=4
Kommenter Del Send

Startside  Dit netvaerk Opsla Notifikationer

cret ingredient? At La
s. LACTOSAN NCB

2 kommentarer

S) o
Kommenter

Opsla Notifikationer

Social
Application ad

Social
Product range

Social

Customer succes
stories

& Q LACTOSAN A/S

Startside  Om Indleeg Job  Persone

LACTOSAN A/S
2.413 folgere
u-®

Lorem ipsum dolor sit amet, consectetur adipisicing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam > me!

Developing .
new products?
your application,
NCB - Natural Culinary

Boosters® take your produc
beyond compare

o® 45 2 kommentarer

=4
Synes godt om Kommenter Del  Send

Startside  Dit netvaerk Opsla Notifikationer

&~ Q LACTOSAN A/S

Startside  Om Indleeg Job  Persone

LACTOSAN A/S
2.413 folgere
u-®

Lorem ipsum dolor sit amet, consectetur adipisicing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam se mere

Tempting Bakery?
Delicious Dairy?
Our range of Lactosan NCB -

Natural Culinary Boosters® takes
your products beyond compare

O 45
S [S] o

Synes godt om Kommenter Del
Startside  Ditnetvaerk  Opsld  Notifikationer

& Q LACTOSAN A/S

Startside  Om Indleeg Job  Persone

LACTOSAN A/S

2.413 folgere

u-®
Lorem ipsum dolor sit amet, consectetur adipisicing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam se mere

Customer
success stories

Developing delicious products
with Lactosan NCB - Natural
Culinary Boosters*®

oS& a5 2 kommentarer

o

“
Synes godt om Kommenter Del  Send

Startside  Ditnetvaerk  Opsld  Notifikationer

From taste release
to the kokumi effect

There's a function for every
application!

Great
cheese taste
“Our cheese biscuits came in

the top three for best tasting
biscuit out of 50 tested products”

Cost
optimization
“In addition to eliminating

synthetic taste enhancers we
also improved cost-in-use”

/

S

Less salt,
Healthier &
More succulent
“We got the salt reduction

needed without compromising
on taste - and extra juiciness”

N : 6
'i.. ¥

BEYOND

VA
Harmonious

: .77 €
¢

Start your partnership for
success with Lactosan NCB
- Natural Culinary Boosters®

y |



dv ‘.
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) along way ’ 1
f;kma - Natural fusiadfy’
Br® are so effective thatthey are
\ needed i much smaller da'fs
£ red to traditional additives As®
y¢ h

Flavour enhancement
for a taste

OURITASTE

FOR SUCCESS fl

LACTOSAN NCB - Naty
next-generation che: e

the taste, texture and
hancing the mar riage of aron
they give food & much fulle

A new culinary expe

Culinary Booster® hay

hances the Way we ex

During cheese erme

into amino acids pr

Mate: a substance without 3 1ac
the ability to transform the §
a dish beyond compare

Brochure
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Natural Culinary
Boosters®

BEYOND

Boost the taste, texture and flavour

of your prc t b nd what
thought possible. 100% natural, NCBs
enable clean labgllmg of your product

and are an alternative to artificial

flavour enhancers. With less need
for fat, sugar and salt, your product
is healthier, and with the unrikalled

< qeatity of NCBs, as premium as

poSsible. Furthermore, NCB’s take
your pfoduct beyond delicious,
beyond flavoursome, beyond great

text@re — beyond compare.
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LACTOSAN NCB - Natural Culinary Booster *

Let’s take (company) products

BEYOND

Date 2021
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Mlactosan

praesentationer

OUR BUSINESS

A NATURAL FOOD ENHANCER

TRADITIONAL BEYOND COMPARE

CHEESE POWDER BEYOND
CHEESE POWDER
MEET THE LACTOSAN
NCB - Natural Culinary
Boosters®

KOKUMI ENHANCES KOKUMI ANDE ol
OTHER FLAVOURS YOUR TONGU!
e 3

WITH LACTOSAN NCB -
NATURAL CULINARY
BOOSTERS® YOU

GET THE PROTEINS

YoU NED COST-EFFICIENCY 7

Afutke goes 8 g way.

CONSUMERS ARE DE
MORE TASTE!

CLEAN LABELS
ADD VALUE

Sy
A NATURAL FOOD ENHANCER
BEYOND COMPARE

NATURAL CULINARY BOOSTERS® A PALETTE OF TASTES TO CREATE

YOUR CULINARY MASTERPIECE

THE FIFTH ELEMENT

OUR BUSINESS

LACTOSAN NCB - Natural
Culinary Boosters® gives you
commercially flexible and cost
effective solutions in a typically
expensive “taste enhancement”
arena

SUccEss sToRes
MORE POWER TO
YOUR PESTO

WE'VE LEARNED
TO READ THE LABELS!

THE UMAMI OF
CHEESES

END PRODUCT DECLARATION

ScEss sToRes
BRINGS OUT THE
CHAMPION IN CHEESY
BISCUITS

FREE FATTY ACIDS
ADD A UNIQUELY
SATISFYING MOUTH-
FEEL & COVERING

WE’RE WITH YOU
EVERY STEP OF
THE WAY

LACTOSAN NCB -
NATURAL CULINARY
BOOSTERS® DERIVED
KOKUMI HARMONISES
DIFFERENT TASTES
AND MASKS OFF-
FLAVOURS

BLVERAGES

Dosage
LACTOSAN NCB - Natural Culinary Boosters®

SCCESS STORMS.

LESS SALT,
MORE SUCCULENT,
SAME GREAT TASTE

YOUR NEEDS

KOKUMI

ard on sdtivens, rcomoromaing on taste

SCESS STORES
TASTIER KETCHUP,
NATURALLY

OUR COMMON JOURNEY
GOES BEYOND BUSINESS

OO0

SNACKS

GOOD TASTE TRAVELS FAST

LACTOSAN NCB - NATURAL CULINARY
BOOSTERS® DELIVER BENEFITS
ACROSS THE BOARD

PUT YOUR BUDGETS ON AN DIET
AND SEE THE SAVINGS GROW

COST SAVINGS

OUR FULL LA
PRODUCT RANGE  §f
& APPLICATION AREA

vk ot our mems e

KOKUMI
AND FLAVOUR

FOR HEALTHY FOOD, LESS IS MORE

SUCCESS sToRes
ACCENTUATE THE

NATURAL TASTE AND
CLEAN UP THE LABEL

OUR RECIPE FOR SUCCE




Dernaest handler det om optimering af hele marketingmaskinen

Developing
new products?

ication,
atural Culinary
ucts

Tempting Bakery?
Delicious Dairy?

ur range of Lactosan NC
Natural Culinary Boosters® takes
ur products beyond c:

Customer
success stories &

GREAT TASTE
BEYOND
COMPARE
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1. Communication
1Z] Campaign ads
Content: White

papers, e-books
webinars etc.

(Lead) ads pa
LinkedIn

LinkedIn outreach

Email outreach
w/ personal video

l 2. Landing pages

[ l Capture

lead

Landingpage Contact

CTA to download —» lnformqt|on
content Name, title,

Application area,
email

3. Lead nurturing flows

Different lead flows depending on application area

Email 5
Read case relevant to your l

application + ‘Book an specialist’-CTA

T

Email 5 Sales hand-off

Our specialists shares ‘X’ tips — > If meeting is booked or
lead is assessed as high

+ ‘Book an specialist’-CTA
value

Email 4 T

Learn about “X” +
‘Order free sample’-CTA

|

Email 3

Application topic/case +
CTA to read more

|

@2 Email 2
Application topic/case +
CTA to read article

|

@ Email 1

“Thank you for your
download”

4, Contact

da D
O~
Pre-Qualification by Lactosan

sales department or Agent/
Distributor

.
X &

Disqualify Qualify

\4

i X

Partnership Disqualify







